
 
 

 

Bangkok Airways signs full content deal with Travelport 

Singapore 
Feb 9, 2012 

Travelport, the business services provider to the global travel industry, today announces 
a new content agreement with Bangkok Airways, a regional carrier which operates over 
20 domestic and international routes.  The multi-year deal will provide Galileo and 
Worldspan-connected travel agents worldwide with full access to all Bangkok Airways 
fares and inventory, including fare content from the airline’s own website. 

“Travelport is pleased to have secured a full content agreement with Bangkok Airways. 
The initiative continues our strategy of providing our travel agency customers access to 
the widest range of content via the GDS,” said Andrew Middleton, VP Supplier Services, 
Asia-Pacific for Travelport. 

Prote Setsuwan, Vice President Marketing for Bangkok Airways said: “I am convinced 
that this agreement will help Bangkok Airways optimise the benefits from the agency 
distribution channel. This cooperation will reshape the relationship between our airline 
and Travelport into a greater partnership.” 

This latest agreement furthers Travelport’s successful strategy of securing full content 
programs with airlines across the globe. Travelport currently connects with more than 
430 airlines worldwide. 

 


